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We make Smart Building
Solutions

Custom schedules

Real-time
Notifications
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...enabling an eco-friendly connected world



Leading Smart Building Platform

>100 Countries

+14 M~

Devices sold

—+5.5 M

— Last 12 months

+3.0 M~

Households

®

—+900K

— Last 12 months

+1.350K

Cloud users

—+600K

— Last 12 months

**since 2018
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Key Highlights

All KPls, revenue and EBIT targets
met

Revenue growth above the market in
all regions

Successful enlargement of
distribution channels

Significant growth of addressable
customer ownership

Strategic widening of product
portfolio

Installer Finder as important step
INto the professional market




Financial Highlights Q1 22-24

(in million EUR)

Revenue
.

Q1 22 Q123 Q124

Sustainable & significant above
market growth

Q1 24 slightly above target

~

EBIT
[ )

Q1 22 Q123 Q124

EBIT grows in line with revenue
EBIT-Margin of 26% is above the
25% mid-term target

Q122 Q123 Q124

Cash impacted by 2" part of
Shelly Tech (GOAP) acquisition &
increase of working capital




Growing do-it-yourself distribution platform

Verkkakauppa i Elbu tlk ® Amazon Direct Vendor Business
ToDENNAKOISEST A ranvewel = CEDITT

@ Germany since H2 22
PRD SHDP ManoMano * France, Italy, Spain & BeNelLux in 2023
HORNBACH

e Australia live in Q1 24, USA planned for 2024

Hardware = Software = Entertainment

® Important steps from online to physical retail

U
a m azo n - « Hornbach, Germany and Austria
\-/‘7

Wagner‘ * Euronics, Italy

Kjell & Company ﬂell:g !.E helt . Leroy Merlin, Spain & Italy (live in Q1 24)

 Kjell & Company and Elbutik, Sweden

@ e
%Bmmmmm Qg.O Q( /4, « Verkkokauppa Mega Stores, Finland
VA

... and others in the pipeline for 2024

<4 notebooksbilliger.de



Growing professional distribution platform

€
—
Z-/};I%DER-GRUPPE ® First contracts with new electric wholesalers
(Pro-Market) in DACH and the Nordics
U
® +4000 trained installers
Fecime

DEUTSCHLAND

® Technical School Program in Germany,
Austria, Switzerland & the Nordics

- 490 schools onboarded

VIKINGS

TECH GROUP

LEMVIGH-MULLER

Q ManoMano
amazonbusiness
v,



The Shelly Installer Finder
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Program started in
Germany

Rollout to the Nordics as
next step

Other countries will
follow step by step



Product

Dimitar Dimitrov



Wider product range is one driver for more revenue

49 *

2022

70 *

2023

85 *

2024 YTD

* Excluding Accessories

6 Products updated
21 New products released
3 New product categories

® 2024 YTD:
8 Products updated
15 New products released

® 2024 Outlook:
40-60 New products and product
updates



Shelly factory

® New factory building opened in Q1 2023

® Significant increase of production capacity
Up to 2x within 3 months

* TUV audit passed with very positive results

® First ,,Supply Chain Law" audit passed
successfully




Extension of warranty

ISWIO | I |L|N] lswlo| [LIN |Vl e 1 T PY Ho h d t I.t
Wave 1 Mini Wave 1PM Mini Ig pl"O UC qua I y
110-240 V AC, 50/60 Hz 110-240 V AC, 50/60 Hz 110-241 1z
max. 8 A f 2000W @ 240 V AC max. 8 A/ 2000 W @ 240 V AC =~ 040\
max. 5A /150 W @ 30V DC

CAJDN Y g \TJUDIHO

°* Extension of warranty
from H2 2024

Sholly * 3years for Gen2, Gen3
and Gen4 devices

®* b years for Pro devices




Renewable energy ecosystem at home

Energy
saving light

ZENQURE Neues Produkt Balkonkraftwerk

SuperCharged @

shelly

9 Verfeinern

Solar water : £ Der beste ébeicher
fur 800 Watt

heatin g § - o~ Balkonkraftwerke

Ein Balkonkraftwerk kann nicht nur als
direkte Energiequelle genutzt werden
Shelly Pro 3EM & Shelly Plus Plug S und der Strom ohne Umwege selbst
verbraucht oder ihn das 6ffentliche
s@ HUAWEI Products and Solutions  Learning and Tech Support ~ Part - - | _— - R0 ER Z:fﬂgii Eﬁi;‘i@iﬁﬁ;ﬁn
. Balkonkraftwerk mit...

About This Document

(1] NOTE

EMMA V100R023C10 (V100R023C10SPCXX) supports only the Shelly ve
check the Shelly version, perform the following steps:

7 Safety Information

Solution Overview
1. Power on Shelly and connect to the WiFi of Shelly.

7 EMMA Networking 2. Enter the IP address for connecting to Shelly in the address box of the b
version of Shelly. For details, see the Shelly user manual.

7 SmartGuard Networking

v Using Smart Appliances (Owner)
Table 5-6 Supported Shelly versions

[ ]
e £ T B Electric car
Commissioning the Charger & Smart socket Shelly Plus Plug S C h a rgi n g

Smart Switch Commissioning

» Maintenance and Replacement Smert reley Shelly Plus 2PM I
Contact Us Smart circuit breaker Shelly Pro 2PM |




Financial Details

Wolfgang Kirsch




Financial Highlights Q1 22-24

(in million EUR)

Revenue
.

Q1 22 Q123 Q124

Sustainable & significant above
market growth

Q1 24 slightly above target

~

EBIT
[ )

Q1 22 Q123 Q124

EBIT grows in line with revenue
EBIT-Margin of 26% is above the
25% mid-term target

Q122 Q123 Q124

Cash impacted by 2" part of
Shelly Tech (GOAP) acquisition &
increase of working capital




Regional share and growth

(in million EUR) 10.4 . Strongest region with

Ii proportional development
| Gasw

DACH * Local structure and new channel
50.9% oolicy enables continuous in 2024
. and beyond
Q123 Q124
7.8 * Good development especially in
] Spain, Italy and Nordics
Rest of
Europe * Local sales people hired, growth
38.1% . acceleration expected for 2024
Q123 Q124
* Qver-proportional growth outside
\RNeStIdOf of Europe, but still on low level
or 2.2
1.2 X o
11.0% I * Positive development in USA and
Q123 Q124 Australia




Profit & Loss Q124

(in million EUR)

Period Q1 23 Q124 L

-
Revenue 14.116 20.536 45.5%
Gross Profit 7.653 11.404 49.0%
Gross Margin 54.2% 55.5%
Sales & Marketing -375 -1.588 323.5%
& of Revenue -2.7% -/.7%
G&A -3.584 -4.467 24.6%
% of Revenue -25.4% -21.8%
EBIT 3.694 5.349 44.8%
EBIT Margin 26.2% 26.0%
Net Income 3.028 4.554 50.4%

Net Income Margin

21.5%

22.2%

®* Positive gross margin
development (+1.3%P) - without
price increases

®* Increasing Sales & Marketing
spend, due to CES and Light &
Building presence, 3rd party
marketing activities and online
ad-spend

® Under proportional G&A
development although higher
headcount



Cash Flow

(in million EUR)

15.7 0.21 -0.92
-0.06 -0.025 14.9

7

* [Inventory increased from 9.3 M to 10.8 M

* 1.8 M higher prepayments to factories

* CFl reflects the acquisition of the next 16% of Shelly
Tech (GOAP) in January 2024 + investments in R&D

\°Equity Ratio of 89.1%

Cash CFO CFlI CFF FX Cash
31.12.23 31.03.24



Guidance
vs. Achievement



Guidance 2024

(in million EUR)

G Gl G

/Jl Revenue

19.6% of 2024 target vs. 18.8% in 2023

fét YoY Growth

fé‘ EBIT Margin




Q1 24 Revenue & EBIT above
target

All regions grow above the
market

This growth is sustainable -
already proven to work
outside of DACH

Regional expansion

From DIY to Professional
Market

Wider product range
supports growth

Cloud and premium App as
additional potentials

©)

Guidance for 2024 (105 M
Euro revenue/26 M Euro
EBIT) confirmed

+200 M Euro revenue goal in
2026

+50 M Euro EBIT in 2026

Enough cash to finance
growth
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presentation newsletter
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Definitions

Term

Definition

EBIT

Earnings before interest and taxes (EBIT) is an indicator of a company's
profitability. EBIT can be calculated as revenue minus expenses
excluding tax and interest.

Term

Definition

EBITDA

EBITDA, or earnings before interest, taxes, depreciation, and
amortization, is a measure of a companys overall financial
performance and is used as an alternative to net income in some
circumstances.

Inorganic
Growth

Inorganic growth arises from mergers or takeovers rather than an
INCcrease in the company's own business activity.

FCF

Free Cash Flow (FCF) represents the cash a company generates after
accounting for cash outflows to support operations and Mmaintain its
capital assets.

CAGR

The compound annual growth rate (CAGR) is the rate of return
(RoR) that would be required for an investment to grow from its
peginning balance to its ending balance, assuming the profits were
reinvested at the end of each period of the investment's lifespan.

Quarterly

A fiscal quarter is a three-month period in which a company reports
its financial results.

loT

Objects with computing devices in them that are able to connect to
each other and exchange data using the Internet.

Opex

AN operating expense is an expense a business incurs through its
normal business operations.

YOY

Year over Year (YOY) sometimes referred to as Year on Year. It is a
frequently used financial comparison for looking at two or more
Measurable events on an annualized basis.

Capex

Capital expenditures (CapEx) are funds used by a company to
acquire, upgrade, and maintain physical assets such as property,
plants, buildings, technology, or equipment.

PY

The previous Financial Year

ROCE

Return on capital employed ( ROCE) is a long-term profitability ratio
that measures how effectively a company uses its capital.

Organic
Growth

Organic growth is the growth a company achieves by increasing output
and enhancing sales internally.

EBITDA
Margin

The EBITDA margin is a measure of a company's operating profit as a
percentage of its revenue.




Appendix — Notice to reporting

The following presentation, including any printed or electronic copy of these slides, the talks given
by the presenters, the information communicated during any delivery of the presentation and any
question and answer session and any document or material distributed at or in connection with the
presentation (together, the "Presentation"), has been prepared by Shelly Group AD (the
"Company"), is not an offer to sell any securities or an invitation to purchase securities or the
solicitation of an offer to buy securities. This Presentation is not an advertisement and not a
prospectus for the purposes of Regulation (EU ) 2 017/1129 of the European Parliament and of the
Council of June 14, 2017, as amended.

The Presentation is provided for general information only and does not purport to contain all the
information that may be required to evaluate the Company. The information in the Presentation is
subject to updating, completion, revision and verification.

No reliance may be placed for any purpose whatsoever on the information or opinions contained or

expressed in the Presentation or on the accuracy, completeness or fairness of such information and
opinions. To the extent permit ed by law and regulation, no undertaking, representation or warranty
or other assurance, express or implied, is made or given by or on behalf of the Company, or any of its
parent or subsidiary undertakings or the subsidiary undertakings of any such parent

undertakings or any of its respective directors, officers, partners, employees, agents, affiliates,

representatives or advisers, or any other person, as to the accuracy, completeness or fairness of the
information or opinions contained in the Presentation.

None of the Company, its affiliates and advisers, agents and/or any other party undertakes or is
under any duty to update the Presentation or to correct any inaccuracies in any such information
which may become apparent or to provide you with any additional information. Save in the ca se of
fraud, no responsibility or liability is accepted by any such person for any errors, omissions or
inaccuracies in such information or opinions or for any loss, cost or damage suffered or incurred,

however, arising, directly or indirectly, from any use of, because of the reliance on, or otherwise in

connection with, the Presentation. In addition, no duty of care or otherwise is owed by any such
person to recipients of the Presentation or any other person in relation to the Presentation.

The Presentation includes statements that are, or may be deemed to be, forward looking
statements. These statements are based on the current views, expectations and assumptions of the
management of the Company and involve known and unknown risks and uncertainties that could
cause actual results, performance or events to differ materially from those expressed or implied in
such statements. Actual results, performance or events may differ materially from those described
in such statements due to, among other things, changes in the general economic and competitive
environment, risks associated with capital markets, currency exchange rate fluctuations and
competition from other companies, changes in international and national laws and regulations, in
particular with respect to tax laws and regulations, affecting the Company and other factors. The
Company does not assume any obligations to update any forward-looking statements.

The presentation includes statistics, data and other information relating to markets, market sizes,
market shares, market positions and other industry data pertaining to the Company's business and
markets. Unless otherwise indicated, such information is based on analysis by the Company of
multiple sources, including certain studies commissioned from third parties (the "Market Repots").
The Market Repots may include and be based on, amongst other things, information obtained from
primary interviews and field visits conducted by third parties with industry experts and participants,
third parties' secondary market research and intern al financial and operational information supplied
by, or on behalf of, the Company, as well as information obtained from (i) data providers; (ii) industry
association s and country organizations; and (iii) publicly available information from other sources,
such as information publicly released by the Company's competitors. To the extent available, the
industry, market and competitive position data contained in the Presentation has come from official
or third-party sources. Third party industry publications, studies and surveys generally state that the
data contained in them have been obtained from sources believed to be reliable, but that there is no
guarantee of the accuracy or completeness of such data. While the Company believes that each of
these publications, studies and surveys has been prepared by a reputable source , the Company has
not independently verified the data contained therein. In addition, certain of the industry, market and
competitive position data contained in the Presentation come from the Company's own internal
research and estimates based on the knowledge and experience of the Company's management in
the markets in which the Company operates. While the Company believes that such research and
estimates are reasonable and reliable, they, and their underlying methodology and assumptions, have
not been verified by any independent source for accuracy or completeness and are subject to
change without notice. Accordingly, undue reliance should not be placed on any of the industry,
market or competitive position data contained in the Presentation. All projections, valuations and
statistical analyses are provided to assist the recipient in the evaluation of the matters described in
the Presentation. They may be based on subjective assessments and assumptions and may use one
among alternative methodologies that produce different results and, to the extent that they are
based on historical information, they should no t b e relied upon as an accurate prediction of future
performance.

The distribution of this Presentation in certain jurisdictions is restricted by law. Therefore, it must not
be distributed, published or reproduced (in whole or in pat) or disclosed by its recipients to any other
person for any purpose, other than with the consent of the Company. All trademarks remain the
property of their respective owners. By accepting receipt of, a ending any delivery of, or electronically
accessing, the Presentation, you agree to be bound by the above limitations and conditions and, in
particular, you represent, warrant and undertake to the Company that: (i) you will not forward the
Presentation to an y other person or reproduce or publish this document, in whole or in part, for any
purpose; and (ii) you have read and agree to comply with the contents of this notice.



Investor relations

Denitsa Georgieva
Investor Relations
Officer
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